7 NT T Communications

——  GotheDistance.

Utilizing OriHime, an alter ego robot

ICT X Sports x Community Co-
Creation Project
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Go the Distance.

ShiningArcs Brand Vision @ rcommunicions

Social Rugby
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Vision / Mission / Value @orrrconmnitions
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Action guideline Grrmmicion
1. B5H\ 58S

- AR—Y5R - U -REBCEELUT. fSEE9omDEHTERN
- BFEMESACT . BSHFISa RIRBCT
- BIORST o TR~ > PR USRI 3V BPRiE>TITEhd 3

2. X [CRHEWLWET

s F—ACEDBIARATOAL ERECREEMEZHD
- BFFEHN. EZPRREZT AN, BLWOEHET — AORBLICEMITS
- F— hAOFEHICBSFBEDF AT ESs. U AT REna ABEEEL

3. & - L - Hbisg

- IATOF— LB, BAT RN —DBICR>TWSh. BENICERS
- BRI OETD
- ity X . S iEEEhE L1 > SR ET B,



Approaches @"’\

PAU—=hEUTHEREZ LEDORD(CHRTEDINM Y > 3 > ZER.
RNEZEbSE, XRERZEKELTWTO> T o~

N _/77—77.

v L A
FE )




Representative initiatives born from future project """'"’

Health Action Week

It has been demonstrated that the
training knowledge and know-how
that athletes have been working
on aiming for "victory" will be
returned to employees,
contributing to health promotion,
and that various project measures
will help deepen communication.
It was an opportunity for many
people to realize the new "value"
of athletes.
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At ShiningArcs, we have been
engaged In activities such as the East
Japan Reconstruction Support Activity
"1 point 10 yen donation", in which
our achievements contribute to
society. If we can donate wheelchairs,
toys, etc. to Urayasu City with our
own efforts (number of tries), we will
be able to let the age group who had
little contact with Shining Arcs know
about the team and rugby, and above
all, that. We believe that it is a great
value to make people happy, and we
are continuing our activities.

Support for children
with disabilities

We regularly interact with children
with disabilities in Urayasu City.
We want every child to have
various experiences in the same
way, and we hope that they will
get a chance to try something,
realize it as much as possible, and
be confident, and continue to
support.



And new efforts
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Go the Distance.

Due to the spread of COVID-19 D oo

People's interaction has been lost and many have become lonely
It was the same for athletes




For athletes to solve the social problem of "loneline ""“’"'"L‘::’f:fi‘::?

Experience spending time in the same space, even if you are far away
Shining Arcs x OriHime was able to achieve that.
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What is the alter ego robot "OriHime" " g2

e Distance.
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Solving human loneliness through communication technology.

_
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NTTCommunications
= Go the Distance.

The alter ego robot OriHime overcomes
"movement restrictions" due to living and
work environments, hospitalization, physical
disabilities, etc., and realizes communication
that makes you feel like you are there.
OriHime is equipped with a camera,
microphone and speaker, and can be operated
via the Internet. By placing OriHime in "a place
you want to go if there are no restrictions on
movement" such as a school, a company, or a
remote home, you can look around and react
to the conversation you hear, as if "the person
is there". It is possible to communicate like "I

am-.

OryLab Inc.

OryLab Inc. was established in September 2012 to realize "a future where you can overcome
physical problems and distances through research and development of communication technology,
meet people you want to meet, and participate in society.”" .. We will continue to provide products
in order to actively reflect the voices of users and promote connections between humans.




ShiningArcs x OriHime

In March 2021, we started co-creation project with ShiningArcs X Ori
Laboratories x NTT!

‘ NT TCommunications
' Go the Distance.
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Demonstration (1) @orreommitin

OriHime enables new exchanges between children and rugby players at local facilities for the
disabled

€ Mission
Reinvigorating sports teams and revitalizing local communities by connecting
rugby players with local people through Orihime and creating new cheering
and watching experiences

¢ Experiment 1
Introduced one OriHime each to the welfare facility for people with
disabilities in Urayasu City and the facility dedicated to rugby players in
Shining Arcs.
Children attending OriHime at both bases and the team staff of Shining Arcs
will operate and interact with each other by practicing and visiting the
clubhouse "Arcs Urayasu Park".
* Implemented on March 17th (Wednesday) and 25th (Thursday), 2021

& Experiment 2
Two OriHimes will be placed at the ShiningArcs match venue
(Chichibunomiya Rugby Stadium) for behind-the-scenes tours,
communication with players, and match watching.
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Demonstration (2) Garrcommniion:

Non-contact project by OriHime

@ Mission
Aiming to solve the social problem "lonely meal problems" that has become more apparent in
the COVID-19 pandemic by co-creating multi-stakeholders by utilizing technology and local
assets.

& Experiment
We have installed one OriHime each at the home of an elementary school student living in
Urayasu City and at Shining Arcs’ rugby player-only facility. Junior high school students and
Shining Arcs players operate Ori Hime at both bases and enjoy dialogue while eatlng together.

« Implemented on Thursday, September 30, 2021 -

¢ Feedback
KEEP ( Good point )
- Communication proceeded smoothly by having a meal together
- We were able to remotely know the current state of elementary school loneliness in the
corona vortex.
PROBLEM (Task)
- It is difficult to talk while eating.
- Because I heard about the troubles of elementary school students, I wonder if I can
contribute to the future ( online limitations )
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Through the efforts so far

NTTM
i Go the Distance.

ShiningArcs X OriHime

Watching a new rugby
game

* For children with developmental disabilities
in Urayasu City.

* Providing an experience of connecting with
rugby and OriHime (technology) with
children who feel the connection is diluted
due to the COVID-19 pandemic.

* Providing communication opportunities with
Lagerman through OriHime on a daily basis
(other than match days) and extraordinary
(match days)
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Non-contact meal project

* For children with loneliness /lonely meal
problems in Urayasu City.

* For children who have lost the enjoyment

of

eating due to the COVID-19, we will connect
with OriHime (technology) and provide an
opportunity to enjoy eating the same pot of
rice with Lagerman.

* Through food with OriHime, deepen

relationships and create new encounters
and connections.
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Social project Fan engagement project

Project to solve social issues Project to create a new sports viewing experience
<Example> <Example>
+ Children with developmental disabilities * Lunch with rugby players and through Orihime
* Children who feel "lonely meal problems" * Pre-match stadium tour
* People who have difficulty going out who feel * Post-match retrospective meeting etc
lonely.

- Elderly people who feel lonely etc
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ShiningArcs solves many social problems
with the power of sports.
And we will inspire many people and create smiles.




